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Your audience
who are you talking to?

Your Actions
build your strategy
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How will you respond to 
content from other people?

•
•

What will you like & share?

•
•

what hash tags will you watch?

•
•
who will you follow?

•
•

how often will you check for 
comments, tags, DMs?

•
•

consider what you want 
to achieve for EACH POST  

Achieve
With every post you write,

 what are you trying to achieve? 
What action do you want the reader to take? 

Accessibility
Is this post accessible? 

Have you included alt-text for images? 
What does it look like on mobile/desktop? 

Analytics
What was the reach for this post? 

Did it achieve the actions you wanted? 
If not time-sensitive, can you improve it 

with an alternative version? 

how will your audience find you?
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